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Nil
CUSTOMER
DEPOSIT†

FREE
INSURANCE^

Pulman Volkswagen
Newcastle Road, Sunderland, SR5 1QE
Telephone: 0191 541 2025
www.pulman.volkswagen.co.uk

The Polo SE Design with advanced technology,
with £1,500 deposit contribution† and
free insurance^.

The Polo has always been a smart car when it comes to style.
Now comes the Polo with a range of advanced technology
options that add a level of smart thinking to the car’s attributes.
These are the kind of features, which positively impact on safer
driving. Polo: Drive confident.

Duration 49 months Option to purchase fee** £60.00

Retail cash price £14,315.00 Total amount of payable £16,983.00
Deposit contribution† £1,500.00 Amount of credit £12,815.00
Customer deposit £0.00 Excess mileage (per mile) 4.4p
48 monthly payments £193.83 Rate of interest 6.49% fixed
Acceptance fee* £125.00 Representative APR 7.0% APR
Optional final payment £6,120.00

Representative Solutions Personal Contract Plan example based on 5,000 miles
per annum for the Polo SE Design 1.0 60PS 5-Door

7.0% APR Representative finance.

Features include:
16” Portago anthracite alloy wheels
Front fog lights with static cornering
Electric windows, front and rear
Front sports seats
DAB digital radio
Rear tinted windows
Bluetooth telephone connection

†Deposit contribution available to customers who purchase their car with Solutions Personal Contract Plan from Volkswagen Financial Services. When you buy on Solutions PCP, at the end of the agreement there are three options: i) retain the vehicle: pay the optional final payment
to own the vehicle; ii) return the vehicle; or iii) replace: part exchange the vehicle, subject to status. Retail sales only. Subject to agreed annual mileage. Available to over 18s. Offer available for vehicles ordered by 31st March 2015 and delivered by 30th June 2015. *Payable with first
payment. **Payable with optional final payment. Further charges may be payable if vehicle is returned. Offers are not available in conjunction with any other offer and may be varied or withdrawn at any time. Subject to availability. Terms and conditions apply. Finance subject to status. ^One
year’s free insurance is available from Volkswagen Insurance on all qualifying new Polo models registered by 31st March 2015 for drivers 21 and over (BlueGT, Bluemotion and GTI is 25 and over). Other eligibility criteria will apply. Go to insurewithvolkswagen.co.uk/polo for full terms and
conditions. Volkswagen Motor Insurance is sold, underwritten and administered by Allianz Insurance plc. Accurate at time of publication. Freepost Volkswagen Financial Services. Finance providers may pay us for introducing you to them. We can introduce you to a limited number of lenders to
assist with your purchase, who may pay us for introducing you to them.

Standard EU Test figures for comparative purposes and may not reflect real driving results. Official fuel consumption figures for the Polo range in mpg (litres/100km): urban 37.7 (7.5) – 70.6 (4.0);
extra urban 55.4 (5.1) – 108.6 (2.6); combined 47.9 (5.9) – 91.1 (3.1). Combined CO2 emissions 110 – 82g/km.

A North East car dealership is 
hoping to accelerate its public 
awareness by launching its 
first TV advertising campaign 
in 16 years. 
Motor retailer Pulman Group 
has made its TV advertising 
debut after working with Just 
Out Marketing to produce a 
major new campaign.

Just Out, based in County 
Durham, has produced a film 
to promote Pulman’s flourish-
ing showrooms in Durham 
and Sunderland. 

   It follows on from the vi-

ral video Just Out created for 
Pulman Volkswagen recently, 
which starred Newcastle Unit-
ed FC players and received al-
most 100,000 YouTube hits. 

The latest film, which will 
be shown during prime-time 
TV slots in the coming weeks 
and features Pulman’s three 
brands; SEAT, Volkswagen 
and ŠKODA.

Julie Stout, director at Just 
Out Marketing, said: “Pulman 
Group wanted us to come up 
with a TV advert that would 
represent its values and out-

standing customer experi-
ence. We decided to create 
a musical identity, using the 
song ‘That’s Life’, and we think 
we have managed to get across 
the whole experience that Pul-
man stands for.

“Everyone had great fun 
on the project over two days 
of filming and the actors and 
members of the Pulman team 
featured in the film were all 
fantastic.

“The important part of the 
brief was to make the new TV 
advert stand out and come 

up with an identity for the 
client. I really hope this has 
been achieved and Pulman 
has every bit of success from 
the advert.”

Natalie Wilson, marketing 
manager at Pulman Group, 
added: “The response to the 
last video was absolutely fan-
tastic and there was no ques-
tion which company we were 
going to work with on this ex-
citing new project. We’re re-
ally happy with the outcome 
of the TV advert, which repre-
sents all the brands but most 

importantly the Pulman val-
ues of delivering a fantastic 
customer experience.”

Just Out Marketing spe-
cialises in TV, radio and video 
productions, media buying, 
website design, branding and 
social media marketing for 
businesses.

The film it produced for 
Pulman Group in 2013, which 
featured Newcastle United 
players taking on the crossbar 
challenge, was shown in front 
of 52,000 fans at St James’ 
Park before becoming a viral 

hit online. 
Other recent projects in-

clude its work on a corporate 
video for ECOPlastics Recy-
cling Ltd, - the largest bottle 
recycling firm in the UK – and 
a TV commercial for inter-
national trunking and cable 
management company D-
Line. 

 Just Out manages the 
whole advertising experi-
ence, from media buying to 
the creative process of turn-
ing initial ideas into successful 
campaigns. 
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